.s+. D HaBeYEpHUETO
Ha 30-Ta
roOQMLIHKWHA

KomnaHuATa e ocHoBaHa npe3 1992 r.
KaTo (papmaLeBTUYEH Tbproeey Ha e4po .

Kbm MmomeHTa CtuHr A/l e Bogely
ANCTPUOYTOP Ha hbapMaLEBTUYHM
npoAykT B bbarapuma.

YcTonumB pbCT B nocneanute 10
roAviHU.

24,5% nasapeH gan cnopej AaHHM Ha
,IQUVIA” 3a 2019 r.

25,7% nasapeH AN B CerMeHTa Ha
anTeyvyHMA nasap.
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